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Appendix B. Survey

Nostalgia marketing

Hello, thank you for participating in this survey. We want to hear about your experiences, opinions, and preferences about fast food and how it relates to different
brands and their advertising. Your answers are invaluable and will help us better understand the habits and tastes of young people like you.

This survey is anonymous and all your responses will be treated confidentially. There are no right or wrong answers, only your honest opinion is of interest.

At the end of the survey, you will see a short advertising video and we will ask some questions about it. Start!

Section 1

General data
Age ™
Select answer b4
Gender *

Select answer b



Favorite fast food chain *

McDonald's

Subway

Burger King

O
O
O e
O
O o

Section 2

Emotional Connections

Choose the level at which you agree with the following statements. *

Strongly disagree Disagree

1 like it when fast food brands
use characters or songs from O O
my childhood in their ads

I've noticed that some fast food

chains use elements from my

childhood or the past in their O O
advertising

When | see advertising that

reminds me of my childhood, |

feel more attracted to that fast O O
food brand

| prefer fast food brands that
make me feel connected to my O O
past or my childhood

| feel like some fast food
brands really understand my O O
generation

=
Frequency of fast food consumption *

O Never

Q Rarely {once a month)
O Sometimes {once a week)

O Frequently (several times a week)

MNeutral

O

| agres

O

Totally agree

O



Section 3

Purchase decision

Choose the level at which you agree with the following statements. *

Strongly disagree Disagree MNeutral | agree Totally agree

Sometimes, | choose a fast

food restaurant because its O O O O O

advertising made me laugh

I'm excited to try new fast
food products, if their
advertising reminds me of my O O O O O

favorite children's series

If an influencer, which | follow,
mentions a fast food chain

with references to my O O O O O

childhoed, | am more likely to
visit it

Section 4

Brand Affinity

Choose the level at which you agree with the following statements.

Strongly disagree Disagree MNeutral | agree Totally agree
| always shop at the same fast
el i O O O O O

| usually recommend fast food

restaurants based on how O O O O O

creative their ads are.

| participate more frequently
in contests or promotions of
fast food brands whose O O O O O

advertising entertains me

I'm more inclined to defend a

fast-food chain if its ads make O O O O O

me feel good.



Section 5

Perceived value

Choose the level at which you agree with the following statements. *

Strongly disagree

Fast food chains with more
elaborate ads are likely to use O
better quality ingredients

I think fast food chains that

invest in creative advertising

also invest in the quality of O
their products

I'm willing to wait a little

longer for my order in fast

food restaurants that have a O
good advertising image

L maswm
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Video de McDonalds
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Based on the video above, choose the level at which you agree with the following statements. *

After seeing this ad, I'm more
locking forward te visiting
McDonald's

Watching this video made me
want to share it on my sodal
networks

After seeing the ad, | feel like
McDonald's food could be
better quality than | thought

This type of advertising makes
me more likely to choose
MecDonald's over other fast

food options

Appendix C. Cluster Definition in SPSS

ﬁ *Results Nostalgia.spv [Document1] - IBM SPSS Statistics Viewer

Eile Edit View Data

Strongly disagree Disagree Neutral I agree Totally agree
- - O O O
O O O @, O
O O O O O
O O O O @
Transform Inset Format Analyze Graphs Utilties Extensions Window Help

BHER M ey KBl Rs HE—

& {§ output
E Cluster bietapico

Cluster bietapico

TWOSTEP CLUSTER

: ICATEGORICAL VARIABLES=Gender Education Stratum Frequency
&8 TwoStep Cluster JCONTINUOUS VARIABLES=Age h11 h12 h13 h14 h15 h21 h22 h23 h31 h32 h33 h34 h41 h42 hd3
Pl THie /DISTANCE LIKELIHOOD
sl /NUMCLUSTERS FIXED=3
| Le{g8 Model Vi /HANDLENOISE 0
oaEs viswsr IMEMALLOCATE 64
(B Log

ICRITERIA INITHRESHOLD(0) MXBRANCH(8) MXLEVEL(3)
NEWMODEL DISPLAY=YES.




] Model Viewer — a
Eile [Edit Generate View Help
It W & 1 A
Clusters ]
Cell Distribution
Input (Predictor) Importance 100,0%
W1oMosM@os@o4Do2000,0
Cloverall
2
Cluster 1 2 3
Label
by
=
o
ize S
@
frg
Inputs
e - = — .
B o m=Es s s e E S [Dspay
B Model Viewer o
Eile Edit Generate View Help
waal 168 &k
Cell Distribution
Ooveral
100,0% | K]
80,0%
60,0%]
£
3
3]
40,0%
Fragquency
20,0%
Stratum Stratum T
Geander Gender an
Female Male Other
o o | O O | Gender

<l
B o mEYE el s e & [Dsplay



Appendix D. SmartPLS4 Report Analysis
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Indicstor data (orgnsi)
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indicator data (carraiatens)
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